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¢ ﬂg%aﬂqﬂa\‘}ﬁ (Law of demand)
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1. aswdsusUasUSunanausdo (Change in quantity demanded)
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2. MsgeLuguaen (Shift in the demand curve)
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* ANUPANEUVDIRUAIA
(ELASTICITY OF DEMAND)
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(1) ﬂ?ﬂ&ﬁﬂﬁ&jﬂ%mqﬂmﬁ@iai'}m (Price elasticity of demand; E)
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1) guasAlaisiAuBanguias (Perfectly Inelastic Demand)
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2) auasAliauEnvgulay (Relatively Inelastic Demand)

% NsUAsuLUaUaIUTINUTRIETRENTT % NTiURBuLUAwRITIA IHugUaA
AUV uardAAUEANEU 0 < |E | < 1 (11nN71 0 usitasndn 1)
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USUUAUAD
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3) guasAtiauBangunsil (Unitary Elastic Demand)
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4) guasnAiinaudanguunn (Relatively Elastic Demand)
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1) guasAliawdanguuniign (Perfectly Elastic Demand)

ﬂiajﬁﬂ%mm%a%ﬁlﬁﬁﬁmLﬁa;:imémmsJﬁu%ﬁmmﬂmﬁﬁmumI@ammmﬁ%aam'}m

a3 uevnFneiiusaniissdndesnazviglilias Wuglasdasiludunsivunuy
LAUUOU LazdiAAuEangy [E | = 00 nasnviagEuy

S1ANAUAT

USUUAUAD

26



U/

YDFIUN

* AANBavegurasgUasRsiosmaziinnluauiaus waninsiasuLUas
Y5 LAz UTINUT Dl uNANIINTITUAY

° MSRATUNAIANUEANEUINIINYTEYRE FzaiLavlaglifniATaIrNe

Y Fuan 2 ¥ia AAANUEANEUVDIRUAIARDIIAY M FEAUTIAT
AEINY AU -0.4 LA -2 MUE1RU Aty FuastiausnilAiaugaey
VREeRkP VLR

27



UBNIINGNITNAURED N1SMIAIANEATEUIDIgUaIRD19IIN1T AU
Aavwiuaulany 2 T569d

1. M3IALUURA (Point elasticity of demand) Tedlgnsnail

Q1_Q2 P
i~ p _ X -
P,—P, Q,

E

2. MIIUUULN (Arc elasticity of demand) Beilansnil

-0, PP,

“ Q1+Q2 P1_P2
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L. MTIALUULA

Q,=Q, P, 10-6 20

1

= = X
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* ANUPANEUVDIRUAIA (#19)
(ELASTICITY OF DEMAND)

(2) mutianguyasgUannasiala (Income elasticity of demand; E,)
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* ANUPANEUVDIRUAIA (519)
(ELASTICITY OF DEMAND)

(3) ANUEANEUVDIUAIAADITIANFUAIDUNNEIVBY 1138 ANEANL UV

qﬂaqﬁlﬁuf’i (Cross elasticity of demand; E )
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$185US5U

5107 (UN/9AU08)

USUNULEAUBTD (111d78)

O
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Ed
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=-04

dausﬁui’]m 5785U5U(TR) = PxQ = 100x2,000 = 200,000

VIR UIIAN 5785U5U(TR) = PxQ = 150x1,600 = 240,000
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